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Using in-feed native placements to seed video for PayPal. 
Generating engagement and ultimately sign-ups and transactions via the 
PayPal 

1/5/2015 – 30/6/2015

PayPal offers a simple way to pay. You no longer need your credit card at the ready to complete 
online transactions. You can pay at the touch of a button and on your mobile; 
a service that deserves more attention.

The challenge was to drive awareness, prompting new users to sign-up and promote incremental 
transactions amongst an existing customer base.

Adopters of online and mobile banking, with Millennial and ABC1 

PayPal created a 30 second video promoting the brand and their services. Adyoulike seeded the 
campaign via our Native Video product: video launched as a large format lightbox from premium 
in-feed native editorial placements across the Adyoulike native network. Upon click through and 
video completion the user was redirected through to the PayPal sign-up page.



Click here to see a live demo for ‘A Simple Way To Pay’



Three Keys to Success:
1. Relevant content (length of video and engaging style), distributed in relevant contextual 
environments across device: nmobile, tablet, desktop.
2. Our in-feed placements meant engagement rates were high with over half of viewers 
watching the 30 second video to the end.
3. Including a call to action within video ensured both branding and performance KPI’s were 
met as measured by post impression and post click activity.

«Adyoulike offered PayPal a unique opportunity to engage with their primary audience in the 
May/June activity. The campaign provided an outstanding introduction to native advertising, and 
delivered enviable results throughout. Suffice to say PayPal are keen to continue working with 
Adyoulike across future campaigns.»

Matthew Tagg
Havas Media Group

Campaign KPIs of engagement were met

The campaign was optimized to completed views, which translated to meeting all three KPI crite-
ria: increasing awareness, new user sign-ups and increasing transactions.

Results

Adyoulike in-feed advertising receives significantly higher engagement rates than traditional dis-
play: ads are shown in the environment where consumers are engaging with content.  Here are 
 the end of campaign stats::

• Impressions : 8,383,797
• Click to View : 2,03%
• Completed Views : 43,13%
• Transactions : 53,808
• Sign-ups : 1,026

Ratios of transactions and sign-ups per impressions served in relation to Facebook/You-
Tube:

Transactions 0,42% 0,31% 0,64%

Sign-ups 0,006 0,007 0,012


